Gustafson: Advertisings Effects:  what are the ethical questions to be considered with regard to how advertising changes and shapes our very conception of the world by its impact on our language?

 

Advertisers assume that their effects on society are benign because they belief that the consumer is a sovereign rational self  

 

While advertising does not control us, it does appear to influence us.

 

But if advertisers do in fact mold the desires of society, then they might play a role in what we think is good, valuable, and worthy of pursuit.

 

Galbraith’s Dependence Effect: “Wants are increasingly created by the process by which they are satisfied”

 

Advertising is like art—it gives us ideal pictures of the world, which sometimes make us disappointed with our dull reality.  

 

Associative Advertising: Marketed product is associated with a non-market desire 

 

Advertising does have affects on adults

Advertisers often target children

Advertisers provide a slanted view—only emphasizing the positives, not negatives

