Fingerhut: Offering a Service, or Predatory Marketing & Lending?

35,492    1996 Median household Income

18,000 
Income of typical Fingerhut customer

Fingerhut Strategy:

1. Boldface monthly payment amounts

2. Customers who pay balance on time are promoted

3. personalized catalogs

4. Database: Fingerhut has as many as 1,400 pieces of info about a household

5. Extend credit to those who otherwise wouldn’t get it

Does fingerhut prey on the poor?

Fingerhut: We provide service to a very risky market.  We suffer a bad debt ratio—15% of sales!

Customers: I want things right away.  Fingerhut was the only one who would give me credit.

Alternatives to Fingerhut for the Poor:

1. Pawnshops (up to 300% interest)

2. Lease-back dealers (Up to 900% interest)

3. Secured credit cards: high fees, low return on deposit

4. Payday/Cash-advance    

5. Refund-anticipation loans

6. Rent-to-own: customers pay 3-4 times what merchandise would cost otherwise.

Roger Crisp: Persuasive Advertising, Autonomy, and desire-Creation

--Persuasive Advertising violates the autonomy of consumers and is wrong
1. What makes a choice mine, and not manipulated?

Arrington: If I desire to be young, and believe Grecian hair formula will help me, then I am acting freely in buying GHF. 

Crisp: But do I want to be worried about being young?  Was that desire prompted in me against my will?  Didn’t marketing affect me against my will?

2. What makes a choice rational?

Arrington: We can’t have all the facts before we decide (in fact, that would be irrational)

Crisp: Persuasive advertising that doesn’t give us facts undermines our rationality

3. Free choice

Arrington: If we have reasons and could have done otherwise, we were free

Crisp: COuldn’t a robot be free then?  I could cook up some justification for my behavior, and be programmed to have desires which are fulfilled when I do what  (in fact, that would be irrational)

Crisp: Persuasive advertising that doesn’t give us facts undermines our rationality

3. Free choice

Arrington: If we have reasons and could have done otherwise, we were free

Crisp: Couldn’t a robot be free then?  I could cook up some justification for my behavior, and be programmed to have desires which are fulfilled when I do what maker wanted me to do…

4. Control

Arrington says advertisers don’t control us, because they don’t provide all the conditions for us to make that choice.

Crisp: But advertising which falsly associates things in my mind won’t control my mind’s choice, but it will have basically determined the choice I made. 

Nelson: Advertising helps us

1. Heavily advertised Items probably are market-winners usually

2. Good products are the most advertised, so consumer should have bought it anyway.
